Invasion of the pipsqueak popstars

€€ T N THE beginning,” o god-like

voice intones, "A legend was

born, Like the Beatles ia the

*60a, the Jackson Five in the *70s, in

the "80s — The New Kids on the
Block.,

And now, General Entertainment

&an?‘;mwm proudly presents: Rick
el

Who the heck is Rick Wes, you may
be nsking yourself.

For one thing he's someone crary
enough to kick off his just-released
debut album with the unbelievably
preientious message above.

Which leads to another question: 14
this guy suicsdal or what?

Far from it

Rick Wes, it turns out, is simply the
lntest entry 1n America’s Teen 1dol
Sweepstakes an arena in which no
hype is considered too grandiose.

Especially these days. The current
market for dreamy tcen pop stars i
more Jucrative and competitive than
ot any time since pubescent girls first
bogan getting their knee socks inta a
bundie aver stars such as Fabian and
Tommy Sands in the *50s,

In 1he wake of the New Kids' mega-
success, a whoke wave of pipsqueak
pop xtars has come to the fore, hoping
10 snpre their share of the baby-sitter
market.

Included in this wave of dewy-cyed
stars is Tommy Page (great cyes, -
er lips), the Supenors (new edition
Redux), Ana (cutc — for a girl), Per-
fect Goentlemen (the world's most
adorable fortuses), Rick Wes (retum
of the pompadour) and the New Os-
mond Family {don'task).

Joining this invasion soon will be
New Generauon, whose name may
sound like & hair regrowth system, but
in fact is a group of Hawalian hit-mak-
ors, plus something dubiously titled
Homework.

All of these pretenders 1o the pinup
crown (with the exception of the Os-
monds} are brought 10 you by Maurice
Starr, csiablishiag him as the idolmak.
crofthe *90s,

To soldify 7is title, Starr has a
package tour of pint-size stars on the
roud this summer, bringing New Kids,
Perfect Gentlemen, Tommy Page and
Rick Wes 1o stadia throughout the
Unied Suates,

O, YOU may be wondenng, why

the expiosion of squealmongers
just now? The New Kids' success hay
idenufied the eatent of the market,”
explains Dan Beek, vice president of
product development for Epic Re-
cords which has signed many of the
up-and-<coming stars.

“Like any catcgory of music, when.
ever there's a big success there are
gonna be lots of new artista surfacing
in that style,”

And the sucoess of the New Kids
outdistances anything the h fuzz
market has scen since the "60s,

In the *50x, a lot of the pop market

was young girls, yelping over Elvis,
Rick Nelson, even Pat Boone.

In the "60s, you had, afler the
Beatles, such human kewpic dolls as
Bobby Sherman, the Monkees and Da-
vid Cassidy,

But in the '70s, the wave of teen
idols achieved less theatrical heights of
popularity.

Shaun Cassidy, Andy Gibh and the
Bay City Rollers all had big hats, bui
their sales were modest comparced to
carlier docades for one simple reason:
demographicy,

The baby boomers, who were young
enough to rip their pigtails out over
really cule guys in the ‘S0s and "60s,
had moved into their 20a by the "7y
and thus were less sarvech-prone.

In the mid-"80s, things began 1o urn
around when two stars in the stridex
stage of life, Tiffany and Debbie Gib-
son, ench sold in the 3-4 million range.

But that was nothing compared to
the last two years of Now Kids mania.
Since their breakthrough hit MHangin®
Tough in "$8, the New Kids have sold
more 10 million records in the
US not counting their latest, Sicp by
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Step, which moved over iwo million
in ity first weeks out.

It would be tempting to say this
again had something to do with demo-
graphics, But according to the US Cen-

sus Bureau, there were actually nearly
two million fewer US citizens

the ages of 10 and 14 in 1989 than
there were in 1980,

The populaton of 15 w0 19.year.
olds dropped almost four million in
the same ume period.

Of course, that still leaves some 33
million teeas in the countey, plenty of
whom got exposed to New Kids
through radio, MTYV, press hype and
concent louns.

Epic’s Dan Bock also believes the
lawe ‘80s generation of teens faced
wme new factors which made them
more susceptible to musical 1een idoly
than "70s kids,

“1 think it made a difference that
lheuplmumgpmthlmlm
connection 10 music,” he explains.

“Also whea music was just a malter
of sound, “lhg was 8 litve m
Adding v probably stimul
greater interest in the :Twn audi-
ence because then you bring in cloth-
ing and lifestyle.
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“Also, MTV i beight and fast like a
carnoon.”

N ADDITION, the cditors of /6

magazine (the bible of the scene)
betieve New Kids have been selling 10
more than just your hardcore scream-
crs.

“They have a strong sensibility
appeals 10 adults and clder teens,”™
says co-editor, Hedy End,

It may also be true that the term
“teen idol™ is less of & tumnofT for gen-
eral audiences than it used to be.

*1t"s like merchandising used to be a
sin for artists and now t's broken
down,” explains Beck.

As well, it seems audiences no lon-.
gor eapect teenybopper stars to stay in
that mode all their lives, as they did
with performens such as David Cassie

dy.

Both Brown and Bell Biv
Devoe have n able to overcome
their more Iglr«med days as mem-
bers of New Edition

And this last year, even Donny Os-
mond had a surprise gold album.
dnger pﬂﬁm‘:'l had 'Om -

to up
their approach a bit,

Afier all, perhaps the greatest con.
stant of the teen idol is & certain inno-
cence.

The greatest sin, therefore, was
committed by David Cassidy in 1971
when he gave an laterview 1o rolling
stone in which he blabbed about his
drug adventures and (worsc) proudly
revealed bis pubic hair,

As the editors of /4 will quickly sell
you, hair of any kind that's not planied
firmly on the head is 8 major tumn ofT
1o this set.

“It's very important that the look
not be 100 manly,” eaplains co-editor
Randi Reisfeld

“Boys that arc almost effeminate
looking are what they like. Nothing
threatening, ™

Sull, the New Kids provide a certain
twist in that formula, as do some of
Maurice Starr’s other acts. They have
a demeanour of urban toughness and
make their connections 1o black cul-
ture abundantly clear to their audi-
ence,

“I think that's a wonderful change
says /6s Hedy End.
— By JIM FARBER for Knight-Ridder



